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Paper’s ObjectiveThis paper aims to present the opportunities Witdould be created by international
tourism, regarding the incomes and monetary aspertd—in a special way—helping humankind to build a
common future, too, based on the wish of peoplgntterstand the way in which other people live angl a
looking for economic performance. This presentatias as its base a study on information given hydoan
tourists after they came back from their journey @ sample of 200 persons) and it has the purpdse o
identifying the sensitive aspects and the cultudifferences, in order to facilitate the competitit@urist
strategies’ creation.

This paper could be an important base for inspirthgse involved in tourism activities, due to thet f
that it offers extremely precious information fopmotion strategies’ conceiving and for the waywihich to
communicate with Romanian potential market. Thebaities which are looked for Romanians have to be
communicated through futures study-tours and thhotlge guides which accompanied the tourists groups,
through information given by hotels’ employees pridted catalogues. There are needed precise skugaith
emotional impact, too.

Navigare necesse est

Tourism is an activity which has been acquaintinghe last sixty years an unprecedented
expansion, in comparison with any precedent peimodistory. Of course, the people’s number has
been rising constantly in the last 150 years, biuatwt does matter in the analysis of tourism intpac
upon human beings’ life and upon societies is mdy the number of tourists, but the populations’
percentage which are involved in an activity likest In 1850 there were 1,262 millions people an th
Earth, in 1900, the number was 1,650 millions, 0, 2,556 millions and in 2000, 6,073 millions; a
4.8 times risingEncarta Encyclopedia , 2004). This is a big number, but it is noteworthy torbentioned that
not all of this people are involved in tourist teld activities and not all of them benefit fromsthi
activity; people who belong to developed statesebemuch more by tourism, in comparison with
people who earn their living in developing courgri€ountries like France or Switzerland take a big
share of international tourism in Europe. Both leérh are developed economies; French and Swiss
people have a high living standard, which affottsnt to be involved in tourism and both of them, and
in the same time they attracting a lot of peopbafrall places of the world. Many people would ltke
see Versalilles or Loire’s Valley or to take a tedth ship on Lake Lehman, while looking to the Alps
snowy crests.



The choosing of this place as an example is nalaemr—Geneva could serve as model for
conceiving of a better world. Eleven particulardddave emerged in Geneva’s history and cultude, an
all of them still play hard in the wider world oblitics today(Siim, 2007, pp. 112-124). Some of these eleven
ideas are directly linked to traveling; one of themone on which early modern Geneva was founded:
freedom of movementGeneva changed dramatically—demographically aotitigally—when it
welcomed Protestant refugees from France, Italgldfd and Scotland in the first part of sixteenth
century. Linked by this ideal is the one which melgdreedom of thoughthroughout history, many
people have moved because they were persecutedifi@ng freely in their homes. This has a very
deep effect: it has contributed to the rising dfune’s level in this mountain town, which broughith
it the development of ideas which has facilitatled tising of civilization’s level in this area. @al
and famous Enlightenment figures as Rousseau, x®ltand Madame de Stael made Geneva their
homes in exile. The other ideal regatks peace-it is an idea that emerged strongly in Genevade t
twentieth century and it is tied by the idea @oanpassionate wawhich lays at the foundation of Red
Cross (based upon human compassion and reasorgs [Bagmatismmade in 1845 the shortest civil
war on the history’s record, which lasted less thanonth, in which only 100 people died.

In this example we could see that freedom of movenieeedom of thought, the ideal of peace
and pragmatism could contribute to conceiving tlegter world. It is noteworthy to mention that the
transfer of ideas could take place under persatstigressure (Calvin and Voltaire’s examples speak
for themselves), but of course under the impulspealple’s desire to travel and to meet other people
and to visit new places, too.

The social, political, economical and cultural ugbeds in the last two centuries are due to two
components: one regards the “revolution” which tqukce in the ideas’ ground, the other one
regarding the technical development and innovafidns contributed to the appearance of industrial
revolution and division of labor, which rise theoguctivity's degree, rising the leisure time for
employees. As such, countries touched by theseréwolutions become more civilized and their
people enjoyed a better living standard. As soothisshappened in different countries, their citige
become more and more attracted by different as/iegarding the spending of their leisure time.

Tourism became a mass phenomenon. It is notewtothg mentioned that the transportation
and communication sectors are very responsivedonteal developments and innovations; they are
absorbed very quickly by those two sectors andcabigribute to big social, economical and political
upheavals.

“In many instances the great social and politiceheavals throughout history have been
preceded by major advances in the technology ofpartation and communicationg@lcNeil, b) 1954,
quoted in Gilpin, 1989, p. 56). As it is @ human activity with social and econocatiimplications, tourism is
touched by the transportation and communicatianjgrovement.

Today, countries which want to enter efficientlg tjlobalization (or regionalization) processes
must develop two elements: one regards the integraif their networks with networks in other
countries (or if it is possible, the creation ahternational “hub” in/from that country’s territgy, the
other one aspect regards the opening needed fevireg new ideas, new people, or put in very few
words, being receptive to another people’s cultarghe rising of human treasury’s knowledge. Here
it is timely to look at Geneva’s previous exampgernational tourism could fully serve these aims.

Tourist activity has implications on many levels:

- it has a monetary dimension (it generates reveaudsstination’s place);

- it has a dimension regarding the transfer of ideas-people travel with their ideas “in their

heads and souls”;

- it permits cultural interaction between the tousigtulture) and the receiver’s (culture);

- this could start a process of mutual understandetgeen the nations to whom they belong

to;



- as the people from different states understand et (due to their contacts), the states to
whom they belong to will start “rapprochement” tack other, element which in the long
run will contribute to the rising of political imagependence between this countries, for the
benefits of their citizens, their economy and ttesiciety, without culture playing a great
role in this “game”. This could be a very bravepsta the way to political unification of
those—until then—two separate political entitieshisT could be regarded as an
Enlightenment characteristic, which has the vocata§ universality and in this way,
tourism—Dbeside scientific cooperation (Skohikof, 2000) and trade—could bring in the
people’s vision the idea of the one humanity whadn surpass its specific cultural
condition, through the acknowledgement of theiegihnce to one global familyaiita, 2007,

p. 187).

The recorded “jumps” in technological field in thest century directly contributed to the
extraordinary development of air transport; and,tborroborated with the rising of quality of liéad
the expansion of leisure time, have determinedxgaresion of tourist activity at global scale. Insth
way, today we could speak about business, entartpiresting, cultural and religious tourism. Here
we must mention the fact that, even the populafrom Muslim countries doesn’'t enjoy a high
standard of living, Muslim people respect one c& five pillars of Islamic canonical low, which
regards the traveling of every Muslim at least oincife to Mecca (or Karbala). This is about réigs
tourism, but it is an important element nowadaygswea can find 46 Muslim countries in the world,
while 1/5 of total world population belonging tdasn (Dobrescu si Bargdoanu, 2001, p. 99).

Tunisia has—beside the other Maghrebian countsifitania, Morocco, Algeria and Libya),
even they are not the most developed nations imtteEl—some cultural peculiarities which make it a
place which attract many peoples from all world.diilm Maghrebian countries attract many tourists
there and in the following lines we will present timportance of tourist sector in the Maghrebian
countries’ economy; some data and number will beudnt as evidence for the fact that tourism
matters a lot in their economy and social life.

Table nr1
Inbound and outbound tourists (thousands) in Maghrebian countries
Inbound tourists (thousands) Outbound tourists (thousands)
1990 2001 1990 2000
Algeria 1,137 901 3,828 903
Libya % 174 425 —
Mauritania — 30 — —
Morocco 4,024 4,223 1,202 1,612
Tunisia 3,204 5,387 1,727 1,480
Total 8,461 10, 715 7,182 3,995

Source: World Bank Report, World Development Indicators, 2003, pp. 352-354

As we can observe from the table nr 1, the numberbmund tourists in Maghrebian countries
rose at 10,715,000 in 2001, in comparison with 8,d@0 in 1990, a rise of 26.64%; what is important
is the fact that the number of outbound touristiefiadown at 3,995,000 in 2000, from 7,182,000 in
1990, which represents only 55.62% of the valud@80. This thing has an important effect upon
expenditures made by North African tourists, whidve been reduced, in the same time having a
rising of incomes due to tourism. Tourism beconmethis way an important currency source for their
internal economies.

In countries like Morocco or Tunisia the receiptsnii tourism represent over 15% from their
total value of exports—and this is an importantreewf incomes. Tourism contributed in Morocco

with 20.2% in its total exports’ value in 1990 andlunisia this percentage is even bigger, respelgti
22%.



International tourism receipts as inbound tourists

(in $ millions and as percentage in total value of exports)

Table nr 2

Receipts from international tourism ($ millions)

Receipts from international tourism (% of exports)

1990

2001

1990

2001

Algeria

64

Libya

6

Mauritania

9

Morocco

1,259

Tunisia

948

Total

2,286

4,223

Source: World Bank Report, World Development Indicators, 2003, pp. 352-354

Conspicuously, Maghrebian area becomes at the miegirof this millennium an area with a
special tourist potential, attracting a large nundfeEuropean tourists. At this point, it is notethy to
be mentioned that Tunisia is the most preferreateplBor Romanian tourists; of the 200 people
questioned about their preferences regarding thesrnational tourism bending, none of them have
visited other Maghrebian country, with Tunisia’scegtion. Tunisia is the most preferred destination
country for Romanian tourists. Here they can firdifeerent world from that one where they live; @der
Europeans contact a very different culture in comspa with that one where they have grown up and
live, where the peculiarities of Arabic negotiasoremain in their memory all their life after their
meeting with a Tunisian seller; his spirit's resiice meets the European methodism, rationalism or
induction. As a Northern European, it is interegtito see people which Egyptian professor
Abderrahman Badawi, Arabic Academy’s General Sacyetrecognized—while he participated in
1967 at a Conference in Sorbona—to be guided bythbian way of thinking; [T]he Arabian way of
thinking is like a fountain; it is repeating liked water which springs out; in the same vein, thebis

music is melodically, and not harmonically; and tivee is like a spiral, not like a trajectoty(de la
Bastide, 1994, p. 17)

Here we must point that Maghrebian countries weweays linked stronger by Europe, in
comparison with the Black Africa. Between Maghreid eBlack Africa, there is “the sea without
water”, bigger than the Inland Sea; it looks likes+omer said—the “not winnowed sg@faudel, vol. |,

1985, p. 314). There it is Sahara desert, a big hindrance imidne of human travels. To the Northern part
of Maghreb, there is Mediterranean Sea, which adwisnked easier Northern Africa by Europe. This is
due in great part to the unity in climate area, #ud to the presence of this geaudel, vol. I, 1985, pp. 5

16). The roman conquer was facilitated in great meadiyr the presence of this sea; the roman
civilization penetrated all the civilized Meditenean seashores dwelled by Etruscans, Phoenicidans an
Greeks (Gibbon, vol. I, p. 1); Roman Empire became in this way a circle-Meditezean Empire, its
communication being facilitated by the Great Inl&eh(Toynbee, 1979, p. 46). But this strong link among
Mediterranean shores manifested in the other directoo: we had the Arabic revenge, which
extended its domination from the South throughq&is and even to Poitiers, where it was stopped in
732 a.d.(McNeill, a) 1979, p. 213). As we could see, in many instances the Mediteaanvas ruled by a
hegemonic power, but in the history there was prteaegood neighborhood policy and a very intense
trade and traffic among all its shores. Of couns@ther periods of time peaceful trade linked tiylo
interestthe Mediterranean shores.

Put in a simple way, among Mediterranean peopérethave been and it will be present a great
interdependengeand they will not be isolated by this sea. Thkignuch true now, when air transport
made from this sea a “river” crossed from NorthSwuth in less than two hours. Her most notable
breadth is 1,100 km, from the end of Adriatic Sedtipolitan seashore, and it is an unusual orexeth
are only 740 km between Marseille and Algi@sudel, vol. Il, p. 11). This sea is much little than a river



and to demonstrate this it is sufficient to tak&hart view on the Hannibal's passing of Rhone rivar
very hard and full of risk operation.

These examples are given to prove that MediterraBea could be “fastened” together through
conquest or resorting to a peaceful way of “contjaea conquest with a human face, which takes into
account the needs and desires of all the riparaplp, their vital interest regarding their welfared
prosperity and this “conquest” can in its turn, fidoate” the hearts and minds of those people,
illuminating and helping them to realize that tragled travel bring greater benefits than military
conquest. Geneva and (later) EU models could s&svgood examples for cooperation among those
nations which bounded Mediterranean Sea. The kistlimate and geography help us to tackle the
integration and interdependence in Mediterraneanb®eg based on interest and this fits perfetiten
greater framework regarding EU neighboring polityough which EU looks for avoiding the
appearance of unacceptable differences betweeanlheged EU and its Southern neighbors, offering
them opportunities for cultural, economic and pcdit cooperation and integration.

Theimages projected by Tunisia (especially) upon Romanid miéke the next lines’ analysis.
This will help to prove thatravels andtourism could fully serve—beside generating big revenues—
this noble aim: to help people to understand edlcbrand to rise the civilizations’ degree, cregiim
this way the prerequisites for a better world’s stauction in common, by all of them. The tourism
participates directly in the process concerning thiélling of that indispensable texture which
facilitates the creation of a world where woulderpeaceful and mutual trust relations, nurturireg th
needed “revolution” in the ideas level for attagpithis noble aim.

There were put some questions to a sample of 200aR@an people. The questionnaire was
given to tourist agencies from Oradea (Romaniagrelthe people attended to answer those questions.

First question regarded the tourists’ age when thagle international tourism for the first time
in their life; the greatest percentage (27.2%) & for the age between 25 and 30 years, and on the
second place it is the age between 20 and 25 {@8r4%); the percentage was 18.1% for those
between 35-40 years, 17.1% for the age 30-35 amtbd Por those between 40 and 50 years. As we
can observe, the greatest percentage (50.6%) o$toare between 20 and 30 years, which shows that
younggeneration is by far, more opened and willing tvéd; this is a very important thing vis-a-vis
the acceptance of new ideas by them. When one watitsng the “wind of change” in a society, he
must take into account tly@ung generationbecause the changes in their habits takes pésily and
this could have a long term effect; through thisrae, there is created the possibility to direet th
changing of society for peaceful coexistence emdisfar a better understanding of people who belong
to other cultures and who were “visited” duringvelh Young generation is that one which could
“revolutionize” the society in the direction of &ther world’s construction, and as they are tosiyist
tourism could be regarded as the mean to attesretil.

Second question regards the geographical area wWRersanians travel; 40.5% of the
questioned people visited Hungary and after thisnty, the most visited are (in order): Germany,
Austria, France and ltaly, throwing a contrastiigini upon what a grand political scientist sustains
that Romania is not a part of Western culture atidion (Huntington, 1997, pp. 230-239).

Of the 200 questioned people, 29.3% were at laa=st m Tunisia, but in no other Maghrebian
country; this could be regarded as an encouragenegatrding the Romanian’s openness to make
tourism in Tunisia (almost one person in threegoad and encouraging share).

At the question regarding the way in which theychatp of making tourism in Tunisia, 35%
mentioned that it was their initiative and in thame time somebody’s recommendation, 51%
mentioned it was their initiative and 14% sustaiitedas somebody’s recommendation.

The sixth question regards the reason for visifinmisia; the most important reason for
traveling to Tunisia is the desire for a new exgrce (48.5%). 27.1% mentioned it was the group’s
pressure and 17.5% mentioned their desire to latadltsomething to somebody about the travel in an



Arabian North African country; 6.9% mentioned thiiey chose Tunisia as a place for their
honeymoon (an aspect which could combine all theetheason mentioned above). As a matter of fact,
it is noteworthy to be mentioned that 48.5% of dnestioned people wanted to visit Tunisia in aréesi
to try new experiences—again an encouraging peagentegarding the Romanians’ openness to new
cultures, especially to the Tunisian one.

This is amplified by the desire of 78% of the qiestd people which haven't ever visited
Tunisia until now to travel in this country. Muchore, 86.4% from the people which visited at least
once this country mentioned their desire to go ltheke and this percent could be regarded as a way
through which the economies of those two countbiesome integrated (interdependent) in tourism
related areas (transportation, accommodation, psiaj, etc...).

The most important reasons for Romanian touristaicg back in Tunisia are arranged as
follows: 72% of them appreciated good value for egr67% appreciated good hotels and food, 66% a
family-friendly atmosphere, 48% calm and pleasantrenment, 48% enjoyed the variety of shops.
Other reasons for their return are: the experiesfceome different things, pleasant atmosphere, the
services’ quality, the character of a life livedanrelatively isolated area, like in a small towime
easiness to travel around the dwelling place, #sness to communicate with domestic people (which
are enjoyed to offer a trip on the back of a cam&l we can see, a very much things motivate
Romanian tourists to have pleasant remembers g traveled in Tunisia, and they have a lot of
reasons to come back in Tunisia; but the most itaporare the value offered for money paid for
tourism in Tunisia.

At the question regarding the tourists’ desireeib dther Romanian people about their journey,
on scale from 1 to 5, their desire could be wemh8,82 from the maximum 5 possible points. The
ratio price/quality is even better, and it is aywkvorable one; it is 4,32 from the maximum 5 piass
points.

Regarding the way in which they interacted with isians, Romanian tourists used to refer to
them as: normal, easy to communicate and interdgbtthem, sometimes showing a strange behavior
(when they were involved in a conversation, thei3ians used to draw to nearer to them, creating
even embarrassment in some circumstances). Onthiee loand, Tunisians perceived Romanians (as
the Romanians think they project their image upamiSians) as follows: common people with
common behavior; aelient which bring with him money to spend; a buyer; espa with money. Here
it is noteworthy to be mentioned that different deearried by different people meet each other, for
their commorbenefit: one the one side we see business—tolmisimess—withmoneyearned by tour
operators and destination country, on the othex sid see people which hadesiresandneeds—to
live new experiences, to evade daily stress, toatker country—but this two sides witlifferent
culturesinteract each with other, making in this way thepston the “road” which possibly direct them
to a common future.

The following questions (and their answers) regdirdctly the link between tourism, culture
and the conceiving of a peaceful world. For thestjoa involving an answer concerning the possipilit
that tourism could be a mean which facilitatesitieas’ transfer among people from different cowstri
and who belong to different cultures, on the Liksrdle (which offers the possibility to point ame@g
and +2), the Likert score is positive, respectivély821 (an encouraging value); but this is
counterbalanced by Romanians’ answer concerningdksibility that through their journey to Tunisia,
they could promote the Romania’s image in Tuniggas—here the score is only 0.211 (a little score,
taking account the relatively geographical proxynbetween two countries, the Romanians’ desire to
visit Tunisia and the fact that both countriessirengly influenced by French culture).

But the Romanians strongly perceive that througinison made by EU citizens in Tunisia, they
could promote Europe’s image in that Mediterraneaantry, rising its influence in that country,
tourism becoming in this vein a soft power instrmingt Europeans’ hand; the Likert score is verynhig
here—0.917. As a complementary answer, the 0.748 dor the question concerning the possibility



that through tourism, the economic and politicétiens between the two sides of Mediterranean Sea
could be strengthen, contributing to the rapprodmramong them, proves the great role of the
tourism.

Much more, 79.1% from the 200 questioned peoplewelin tourism as an instrument and a
mean which could contribute to the constructioraaforld where there human interaction are kindly
dominated by peaceful relations.

Tourism—this present complex phenomenon—receives yedences; it can offer relaxation
and escape from physic and psychic exhaust, distnscand opportunities for the development of the
human being through filling up the life of peopl&twnew experiences, through new biotic and social
experiences, in a world dominated more and moréenfoymation technologies, where there people
watch TV or work at their PC, living in an unreabnd, in a cyberspace, becoming homo videns, a
digital generation (so named by the Italian Saxttiaving a wantonly way of thinking, set up byath
through media and propaganda, and so becomingeratdl aggressive, superficial, empty and without
happiness in their life. The change could stannffmside” and tourism, through the possibility whi
it offers due to the obligation regarding the hdsiseaving, due to travel’'s necessity and expeesnc
lived on its own, involves self effort and demoasts that the satisfaction’s degree depends irt grea
part byinvolvementnd through this involvement it could contributetihe changing of the unpleasant
way of living—and why not—to the creation of a leetivorld.

After reading these, we can conclude and sustainttlurism is an element which carries with
it the perception that it has qualities and ingeeth which could be mixed in the process of a dehce
world’s construction and this corresponds exactithva saying which springs from Arabic wisdom
* [T]raveler, you will discover the things’ meaning and the value of the people.”
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